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The Power Law of Online Attention





”...in an information-rich world, the wealth of information means a dearth of something
else: a scarcity of whatever it is that information consumes. What information consumes
is rather obvious: it consumes the attention of its recipients”.

Nobel Laureate Herbert Simon, 1971

Business Model for SoMe
1. Allocate people’s attention using information
2. Consumption of information generates traffic
3. Traffic is money, power influence, status, advertising opportunities …

”If you don’t pay, you’re the product!”

• The users of social media are the products
• The advertisers are the customers
• SoMe: ”In the end, we take it all” – Robert de Niro i Casino



ATTENTION ECONOMICS AND THE MARKET OF
INFORMATION

- The prime asset in the information age is attention
- Attention is distributed according to power laws
- The information market is not efficient
- Users as products

>> HAPPY HOUR FOR  FAKE NEWS





ZONE	1		
	
True	statements	 	

	 	
	
Verified	facts	

	
ZONE	2	
	
Doctored	
statements	
	

	 .	
	
	
Framing,	cherry-
picking	etc	

Undocumented	
statements	

	 Rumors	(maybe	
true,	maybe	
false)	

	
ZONE	3	
	
Lies	
	

	 	
	
	
False	statements,	
intended	in	
contradiction	
with	facts	
	

”Bullshit”	 	 Diversion,	
dillution	of	
distinction	bet.	
true	/	 false		
	

Fake	news		 	 ”Bullshit”	or	lies	
statements	
simulating	
journalism	and	
truthfullness	

	



WEF 2013, 2017 | Annual Report 

(Dis)Information: Fake it! Leak it! Spread it!

The global risk of massive digital misinformation sits at the centre of a constellation of technological and geopolitical
risks ranging from terrorism to cyber attacks and the failure of global governance.

MSC 2017 | Munich Security Council Report



WHAT METHODS CAN DO
CAN DO …



SOCIAL ASSETS WITH HIGH

TRANSMISSION

1. ANGER / INDIGNATION

2. FEAR

3. FASCINATION / AWE

4. …





Facebook Shares / October 2016

Study: Breitbart-led right-wing media ecosystem
altered broader media agenda

Y. Benkler, R. Faris, H. Roberts, E. Zuckerman
Columbia Journalism Review, 03.03.2017



"Even the media said the crowd was
massive. That was all the way back
down to the Washington Monument.”
- Donald J. Trump, 20. januar 2017 







A democracy is in a post-factual state when opportune political narratives but
factually incorrect information replace facts and evidence as basis for political
debate, opinion formation and policymaking.

- Hendricks & Vestergaard, in Postfaktisch, 2018

D E F I N I T I O N



Post-factual democracy


